
Millennials Change the Wine Business - Infographic

For this infographic, we wan  something playful & colorful, but still professional. Lily, Scott and I discussed these examples.

The colors and style of the wine bottles in A mixed 
with the sophistication and abstraction of the 
characters in B will create a graphic that would feel at 
home in either the Wallstreet Journal or the New 
Yorker. Sophisticated, informative, yet fun and a little 
whimsical. We decided C was too much.

We also discussed build-
ing graphics with text 
since wine bottles lend 
themselves well to that 
application.

BA C

Think as colorful-if less exaggerated and “chic” as the work of Shag



Fun Graphs
Glasses & bottles lend 
themselves well to bar 
graphs and even charts. 
A wine glass tipped side-
ways would be a good 
foundation for a line graph.

Traditional Graphs
Help add legitimacy to the graphic for 
our intended audience. Something like 
this bar graph for the canned-sparkling 
wine segment perhaps.

Characters & props
Since we’re talking about generations, 
we’ll need to show some people. 
perhaps scatter what interest them 
throughout the article to identify a 
generation.

Pie charts are a 
good choice for 
“Better for you 
drinks.”

Visualization & Design Examples


